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WHO WE ARE?

A newly established company that provides grocery, 
medicine, drugstore, flower and nightly alcohol delivery..

Grocery Medicines Flowers Alcohol



Title

LEVMART
The company is established in the Levice district in Slovakia.



LEVICE + MART

- a lion as the beginning of the town of Levice

- a lion as the king of animals - we want to break into this market segment, we want to be the best

- easy to remember, different from the competition (Lunys, Edelia, Nákup.sk),

- easy to pronounce (I'm going to order food from Lev)

- non-restrictive name for the future

Concept:


+



MOODBOARD



MOODBOARD



This bachelor thesis deals with the creation of the corporate identity of a startup company.

In the theoretical part, based on the literature and other research, important elements and procedures 

for the successful construction of a start-up brand are named. 

The procedure deals with all the important elements for creating a corporate identity for a given company.

The practical part uses the acquired knowledge from the used literature, as well as from the study itself 

and implements them to create a visual style of the company, create brand communication and 

sketch the company's marketing.





Keywords: brand, corporate identity, brand creation, visual identity, 

logo creation, brand communication, visual style

ABSTRACT



THEORETICAL PART
What is a startup?

How do startups communicate?

How to successfully build a start-up brand?

Analysis of marketing communication

Communication analysis of our competition

What is a corporate identity?

Building a corporate identity

Analyzes using questionnaires for potential customers



PRACTICAL PART





LOGO



LOGO



COLORS

#D5D21D

RGB: 213 210 29

CMYK: 20 7 100 0 

Yellow

#D2A720

RGB: 210 167 32

CMYK: 19 32 100 0

Orange

#BC8A00

RGB: 188 138 0

CMYK: 26 44 100 5
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1.TARGET GROUP

Seniors, pensioners,

age category from 56 and up.

 

POSTERS



 

POSTERS

2. TARGET GROUP

Young people, single, in relationship,

students, generation Z,

so-called iGeneration.



3. TARGET GROUP

Families with children, working

people, age category from

30 to 55

POSTERS





LOGO

CAR



APP



LOGO

DELIVERY 
BOXES AND 


BAGS



T-SHIRTS



LOGO

BUSSINESS 

CARDS



LOGO

INSTAGRAM



Doprajte si donášku domov ako pravý kráľ  #levmart Najčerstvejšia zeleninka priamo na váš stôl.  Objednajte si s Levom  #levmart
Chceš byť kráľom večera a zachrániť partiu pred predčasne ukončenou párty? 

Objednávaj s Levom.  Nočná donáška 22:00 - 5:00  #levmart #objednavajslevom

FACEBOOK



ADVERTISING



THANK YOU

Miriam Vojčeková
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